JESSICA ALPERT

201-301-4520 | 208 King Street, Englewood, NJ | jalpertportfolio@gmail.com | Portfolio | Linkedin

MARKETING LEADER DRIVING REVENUE, GROWTH, AND BRAND IMPACT

Strategic B2B, B2C, and D2C marketing leader with 20+ years driving revenue and growth across fintech, tech, and luxury.
Expert in data-driven, full-funnel strategy, Al integration, and cross-functional leadership. Builds and leads
high-performing teams to deliver multi-channel campaigns that accelerate acquisition, retention, and customer
experience. A smiling disrupter who leads with heart, hustle, and a creative spark that turns challenges into growth.

Core Strengths: Marketing & GTM Strategy ® Demand & Revenue Generation e Lifecycle & Product Marketing ¢ Customer
Journey & Funnel Optimization « CRM, Automation & Al ¢ Omnichannel & Indirect Channels  Customer Acquisition &
Retention ® Campaign & Content Roadmaps ¢ Data Analytics ¢ SEO, SEM & Paid Media ¢ Cross-Functional Leadership

EXPERIENCE

Vice President of Marketing, Land Home Financial Services — Concord, CA May 2023 - Present
Led a remote marketing team, driving multi-million-dollar growth through outbound campaigns, digital transformation,
social media, and full-funnel strategies, boosting leads by 43% and conversions by 21.5% through segmented journeys.
e Revamped HubSpot lifecycle marketing, boosting conversions by 11%, open rates by 37%, and CTR by 6%, while
improving data hygiene and unifying teams through shared KPIs and agile GTM execution.
® Launched geo-targeted Win the Zip ABM-lite campaigns, boosting MLO lead capture by 11.4% and conversions by
8.6%, balancing national brand with local relevance.
® Revamped SEO and CMS, driving 31.7% more lead-gen traffic and enhancing UX across digital channels.
Integrated Al-powered segmentation, content generation, and analytics workflows, enhancing personalization,
boosting operational efficiency, and championing a test-and-learn culture.
Built KPI frameworks and funnel analytics dashboards to track CAC, ROI, and reduce operational costs by 20%.
Saved $250K via agency consolidation and automation; redirected spend to high-ROI digital channels.
Led rebrand to engage diverse borrower personas, increasing brand loyalty by 34.5% and CSAT by 22%.
Implemented Figma across teams, boosting design efficiency by 25% and streamlining remote collaboration.
Introduced 30-60-90 performance frameworks to elevate team onboarding, development, and output.
Launched and managed social strategy, migrating to Hootsuite to grow followers by 25K+ and boost engagement.

Lifecycle Senior Marketing Director, Yieldstreet — New York, NY Dec 2022 - May 2023
Built investor personas and full-funnel strategies to strengthen segmentation, improve targeting, and scale engagement.
Led a global cross-functional team to align product, content, and lifecycle, accelerating digital acquisition.

e Drove $1.6M AUM growth in 4 months by launching The Bundle campaign, reviving stalled deals via targeted

demand generation and app-based push notifications.

e Launched Premium Loyalty Program, achieving 62% adoption and generating $23M+ in new investments.
Led data-driven lifecycle marketing across email, push, & SMS, improving engagement, retention, and acquisition.
Partnered with Product, Ops, and Sales to optimize offers, run A/B tests, and adjust campaign messaging;
improved B2C conversion by 12%.
Led / Invest in Alts ad campaign featuring investor testimonials, increasing acquisitions by 15%; aired on CNBC.
Executed segmentation-based GTM strategies, boosting new account sign-ups by 36% and conversions by 22%.
Developed cross-functional campaign roadmaps using behavioral data, sentiment analysis, and in-app triggers.
Led B2B partnerships like Equity Trust, launching co-branded campaigns to expand SDIRA and 401(k) rollover
access to alternative investments, streamlining the process via WealthBridge.

Digital Marketing Director, Affinity Federal Credit Union — Basking Ridge, NJ Nov 2019 - Dec 2022
Managed 56.5M budget and led digital and brand transformation, driving 42% user growth and 67% acquisition lift.
Delivered award-winning campaigns and lifecycle strategies, boosting ROl by 33.5%.
® Launched Salesforce-driven lifecycle journeys (e.g., Welcome Series, Mortgage, Family Banking, Student & Auto
Loans), achieving 44% conversion, 22% open rate, 18% CTR, and reducing unsubscribes by 15%.
o Developed local field marketing programs and acquisition campaigns during competitive closures (TD Bank),
acquiring 1,300+ new members.
e Directed CRM, marketing automation, and digital banking initiatives, including mobile app and remote deposit,
fueling 32.6% membership growth during COVID.
® Executed award-winning Here for You crisis response campaign (MAC, CUNA Diamond, NJ Ad Council Awards).
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Implemented campaign dashboards and reporting flows in GA and Tableau to optimize funnel KPls.
Redesigned CMS to enhance UX, streamline member journeys, and reduce costs, saving $200K annually.
Launched 50+ digital literacy webinars, increasing engagement by 25% and driving 40% adoption of features.
Streamlined budget by renegotiating vendor contracts and cutting expenses by 31%, reinvesting in talent.

Director of Brand Marketing & Content- Contract Consultant, Nourison — Saddle Brook, NJ  Mar 2018 - June 2019
Led digital transformation for a global décor brand, enhancing DTC and white-label e-commerce with SaaS-driven UX.
® Executed rebrand and CMS overhaul, growing site traffic from 2M to 3.25M and improving user flow by 49%.
e lLaunched in-house photo studio and upgraded visuals across e-commerce and video to boost DTC brand consistency.
® Produced SEO-optimized video content (tutorials, care guides), increasing engagement and retention by 41% on
Amazon, Wayfair, and Overstock through data-informed content and platform integration.

Creative Marketing Director, SAMSUNG - Ridgefield Park, NJ Sept 2016 — June 2018
Led a B2B Demand Gen team of 6 and 3 agencies to deliver multi-channel campaigns. Drove SaaS-based training, B2B
programs, and brand initiatives that boosted visibility, consistency, and revenue across retail and digital channels.
® Launched Samsung’s first direct-to-employee Purchase Program in partnership with Tesla, AmEx, and
government/military channels; drove 89% sales increase through B2B2C model.
e Led field campaigns across government, hospitality (Hilton, Sheraton), and franchise retail stores, adapting creative
for vertical-specific use cases.
Led U.S. launches for Galaxy S and Note, managing B2B enablement for AT&T, Verizon, Sprint, and T-Mobile..
Led Amtrak campaign wrapping Penn Station trains for Galaxy S9, generating 3M+ impressions in 2 months.
Scaled interactive menu displays for Dunkin’ and Starbucks, enhancing UX and boosting engagement by 28%.
Led rebrand rollout for Galaxy Book at Microsoft Stores, deploying content across 115+ global locations.
Awarded Samsung National Brand Champion (2017-18) for leading the global rebranding.
Designed and implemented a SaaS-based LMS, reducing onboarding time by 45% and improving sales training.

Managing Partner, THINK Market Media — New York, NY April 2010 — Sept 2016
Led a boutique marketing agency delivering full-funnel, multi-channel campaigns for clients including MTV, Johnson &
Johnson, Reebok, and Food Network. Oversaw creative, media, and brand strategy to drive growth across all platforms.

e Drove 44% web growth and social engagement for Mike and lke’s Mega Me Up campaign through targeted ads.

® Boosted Food Network ad sales 34% by launching a mobile app with swipe-to-like and geo-targeted coupons.

® Increased Faber-Castell sales by 27% through a high-visibility, multi-channel 40th Anniversary campaign, featuring

a TLC Cake Boss segment and immersive brand activation at the NYC Toy Fair, driving national exposure.
e Amplified Sharsheret’s awareness by 67% with a video series starring Mayim Bialik and Selma Blair (3.2M+ views).

Founder, World According to Jess — New York, NY Aug 2001 - May 2011
Scaled global accessories brand sold in Nordstrom and Saks, driving multimillion-dollar revenue and S500K+ profit growth
in two years. Led brand strategy, product development, and supply chain while securing major media coverage.
e Led P&L, pricing, and forecasting strategy, driving 32% margin growth and 3x annual revenue.
e Cut manufacturing and logistics costs by $150K+ and reduced overcharges by 23% through overseas vendor
optimization and end-to-end supply chain improvements.
e Led seasonal product development and offshore manufacturing in China and Taiwan, cutting defect rates by 19%.
Secured media coverage in The Today Show, Sex & the City, NY Times, WSJ, Vogue, and Elle, boosting brand.
e Partnered with Polaroid, Estée Lauder, L'Oréal, and Clairol on exclusives, increasing wholesale revenue by 12.3%.

EDUCATION: Syracuse University: B.A. Communications (The Newhouse School), Minor in Fashion Design, GPA 3.8

SKILLS/SOFTWARE

CRM: Salesforce, HubSpot, Marketing Cloud, Braze | Analytics: Google Analytics, Tableau, Looker | Automation: Pardot,
Eloqua | Design: Adobe Creative Suite, Figma | Web: Kentico, WordPress, AEM | Social: Metricool, Hootsuite, Sprout
Social | Al Tools: ChatGPT, Jasper, StackAdapt

HONORS & ADVISORY
e Advisor: Seton Hall Stillman School of Business and Rutgers School of Business, 2025 to present
e Adjunct Professor, Syracuse University Marketing & Entrepreneurship, 2022 to present
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